
SOCIAL MEDIA

SOLVED
Definitive Facebook strategies to promote your 

practice and acquire patients online

- Enabling Healthcare Practice Success Online -



SOCIAL MEDIA AS AN 
ACQUISITION TOOL

Social media, as a patient acquisition tool, is very 
different than using social media as a personal 

branding or networking tool. 

Patients discover practices before they interact with 
their social media accounts. Patients look on 

Google, or get a referral, see options from 
insurance companies, or receive a 

recommendation. 

Therefore, patients use social media to examine 
your practice. Remember, they already know of 

your existence, now they are trying to determine 
your credibility. 

Your objective becomes validating your presence 
through social media without it taking up all of 

your day. 



WHY FACEBOOK?

Facebook in particular is great because: 

•There is a low posting frequency needed to main 
an active account 
•The platform is highly visual in nature and allows 
your practice to tell a compelling story 
•83% of consumers expect your practice to have a 
Facebook page, and will be disappointed if you do 
not.



OPTIMAL POSTING 
SCHEDULE

Tuesday, 12 PM: Content 
Wednesday, 12 PM: Patient Picture (Smiling) 
Saturday, 12 PM: Content 
Sunday, 12 PM: Testimonial/Review



OPTIMAL POSTING 
SCHEDULE



PATIENT PICTURES 
(SMILING)

The section on taking patient pictures is more extensively discussed in the 
SearchTides blog post regarding Facebook strategies. 

Here is a brief recap:

THESE PICTURES ARE GOOD EXAMPLES OF PHOTOS TO 
USE BECAUSE:

• The patients are smiling 
• The photos look authentic (not staged), but they are still clear 
• The practice is relatable and the brand is humanized

http://searchtides.com/how-to-copy-this-facebook-strategy-for-shocking-results/


PATIENT PICTURES 
(SMILING)

THESE PICTURES ARE BAD EXAMPLES OF PHOTOS TO 
USE BECAUSE:

• Lack of picture quality 
• Scary elements (needles, mid-operation) 
• Lack of smiles

The section on taking patient pictures is more extensively discussed in the 
SearchTides blog post regarding Facebook strategies. 

Here is a brief recap:

http://searchtides.com/how-to-copy-this-facebook-strategy-for-shocking-results/


TESIMONIALS AND 
REVIEWS

OPTION 1: REPURPOSE A REVIEW BY POSTING IT ON 
FACEBOOK AND ADDING COMMENTARY

The section on taking patient pictures is more extensively discussed in the 
SearchTides blog post regarding Facebook strategies. 

Here is a brief recap:

http://searchtides.com/how-to-copy-this-facebook-strategy-for-shocking-results/


TESIMONIALS AND 
REVIEWS

OPTION 2: REBRAND A REVIEW BY USING CANVA AND 
CREATING A QUOTE:

The section on taking patient pictures is more extensively discussed in the 
SearchTides blog post regarding Facebook strategies. 

Here is a brief recap:

http://searchtides.com/how-to-copy-this-facebook-strategy-for-shocking-results/


GRABBING CONTENT 
ON SOCIAL MEDIA



STEP ONE: FOLLOW THIS 
TWITTER LIST

Twitter provides the most convenient and effective 
platform for grabbing interesting, up to date news. 

Navigate to this web address and “Subscribe” to this 
twitter list. Then click the “Tweets” button: 

https://twitter.com/SearchTidescom/lists/
personalities-news

https://twitter.com/SearchTidescom/lists/personalities-news


STEP TWO: FIND RELEVANT 
CONTENT

You can conveniently view the latest tweets from the 
members of the list (you do not need to update anything, 
simply return to this page at any time to access the latest 

tweets from this list): 

https://twitter.com/SearchTidescom/lists/personalities-
news 

Let’s run through a few examples of how to use the 
SearchTides Twitter list to find content…

https://twitter.com/SearchTidescom/lists/personalities-news


STEP TWO: FIND RELEVANT 
CONTENT

3 – We would only share this article if our practice was specific to 
cardiology 
4 – This article would generally not be shared because it does not have a 
positive connotation (would you want to be called a “vulnerable citizen”?)

1 – We would not 
share this article 
because we want 
patients to use 
OUR website to 
find us! 

2 – This is a “feel 
good” story, 
which is good in 
general, but here 
this story is too 
specific for most 
patients to care 
about it



STEP TWO: FIND RELEVANT 
CONTENT

4 – Transgenders are another controversial topic – you stand a better 
chance of alienating prospective patients unless your practice is located in 
a very progressive area 
5 – This is a fun article that has wide application to patients of many ages – 
a definite share!

1 – You might 
share this article if 
you were NOT a 
hospital and 
wanted to 
highlight the 
intimacy of your 
care 
2 – If your 
practice works 
with disabled 
patients often, 
you might share 
this article to 
remind them they 
are not alone 
3 – Medicare is a 
controversial 
topic – stay away 
from it!



STEP TWO: FIND RELEVANT 
CONTENT

2 – Another general feel-good story for the healthcare industry to share. 
Staying on top of worldwide news allows your practice to appear up to date 
and modern (because you are) 
3 – While this piece could be shared, there are simply superior pieces of 
news and content from the SearchTides Twitter List.

1 – If your 
practice deals 
with children, or 
with parents, this 
is a FANTASTIC 
article to share. 
Not every piece of 
content has to be 
directly related to 
medicine – you 
are primarily 
looking for 
content that 
current and 
prospective 
patients are 
interested in



You can see that articles will often times be appropriate for some practices, 
but not others.  

It is important to use your judgment and always put yourself in the shoes 
of a prospective patient: 

What age, gender, and demographic is the patient your practice is 
looking to acquire? What lifestyle does this person have? 

What will this person think of the article you are considering posting? 
Will they find it interesting, boring, relevant, offensive, or impressive?

STEP TWO: 
TAKEAWAYS



You’ve found a great piece of content! Now it’s 
time to share it on your Facebook page. We’ll use 

the UofM article on Controlling High Blood 
Pressure:

STEP THREE: POST ON 
FACEBOOK



First, we’ll click on the link in the post and read the 
actual article. We’ll look for something interesting

STEP THREE: POST ON 
FACEBOOK

Watching fish swim has proven 
to lower blood pressure? That’s 

interesting!



The line about watching fish swim will be interesting 
and allow us to write a teasing headline. 

Let’s go to our Facebook page and paste the link in 
our Status Box:

STEP THREE: POST ON 
FACEBOOK



STEP THREE: POST ON 
FACEBOOK

Notice that Facebook automatically brings in the image and some 
supporting text from the link we paste. 

We can use the arrows at the top left of the picture to select another image 
(or upload our own, but we generally do not need to do this) 
The body text has been highlighted in yellow. We can hover over the 
headline, the body, or the link picture and modify that text to say whatever 
we would like. In this instance, the default text does a great job so we will 
leave it as is.



STEP THREE: POST ON 
FACEBOOK

Now, we enter our headline in the space at the top of the post. We can 
delete the link from this text area – Facebook will still remember the post 
is a link and readers can still click through to the article. 

You have successfully grabbed an interesting piece of content for your 
prospective patients. They will be very impressed when combing through 
your Facebook account to vet how current your practice is.



BONUS: WHAT IF THE 
ARTICLE WAS POOR?

Let’s pretend you went to read the article on reducing high blood pressure 
and it was poorly written or really didn’t add any value. 

What should you do? 

Since you know the topic is relevant and interesting, simply go to Google 
and type in the topic of the article (“how to reduce high blood pressure”). 
You’ll easily find lots of suitable replacements:



NOW WHAT?
You’ve successfully learned exactly how to build out 

a Facebook presence in order to acquire patients 
online. This will help your practice immensely. 

But you shouldn’t quit now… 

If you want to learn the number one initiative 
responsible for the online success of healthcare 

practices in the United States, click below:

A Publication of

I WANT TO 
LEARN MORE

(Or Click Here)

http://searchtides.com/this-dirty-patient-acquisiton-secret-will-make-you-shudder/
http://searchtides.com/this-dirty-patient-acquisiton-secret-will-make-you-shudder/

